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What Is Your Brand?



A Brand Is Not...

- Alogo

A graphic look

- A product

- Atitle

- A mission statement
- Aslogan

- A campaign
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- The unique essence that makes your publication,

product, or organization stand out.

- The container for an individual’s complete
experience with your publication, product, or
organization.

- The collection of functional and emotional values,
benefits, experiences and symbols.

- An organization’s ultimate asset.




A Brand ls...

. Like A Cup of Coffee




Branding s ...

“The essence of Starbucks is not K
about the coffee, although it's |
great coffee. It's about the coffee-
drinking and the coffeehouse

experience,” <




Understanding Branding

- Branding Requires: | &8

— Consistency

« Over Time
— Frequency

« Consistent Repetition
— Anchoring

« Emotional Anchor
- Associative Memory




- Brands Are Used By Consumers To Establish
|dentities.

- Brands Can Be Viewed Both Positively And
Negatively.




